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Give Back

Strengthen support systems for older adults through Tabitha Foundation’s Corporate
Sponsorship Program. As a valued sponsor, your business gains brand awareness through

a 6 G R A T E F U L L Y participation and recognition in key Tabitha initiatives. Tabitha has a legacy of strong community
ties with visibility to donors, business leaders as well as Tabitha: TEAMembers, Volunteers,
Clients/Residents, their families and the Eventide | Tabitha Board of Directors.

Join us in filling the gaps in our communities to ensure Seniors have the resources
available that they need and deserve.
Let us know how Tabitha may best team up with you.

Make a Difference

Nonprofit Tabitha is as local as you can get: founded and It’s likely you or someone you love has relied on Tabitha’s vast network of resources. Your
based in the same Lincoln location for over 135 years, and generosity makes an impact today and for years to come.

made up of like-minded TEAMembers who work and live in .

the cities and towns we serve. 2025 Major Annual Events

March 1-31: March for Meals | June 6: Sertoma Golf Event
October 23: Signature Event

Because of strong community support, donors and
Volunteers, Tabitha is able to provide exceptional quality
care to older adults and their families.

Dear Friends of Tabitha,

Every day, older adults and families search for The Answer when
it comes to navigating the challenging realm
of Senior Care.

As a nonprofit, Tabitha offers vital resources for all the right

- reasons—putting Seniors first. Our work is made possible ff Mol inn
ConneCt Wlth US through public champions—Ilike you—who are valuable donors
JEFFREY.MCGINN@TABITHA.ORG providing generous gifts that further our ability to serve.
402.484.9798 | TABITHA.ORG/GIVE Tabitha’s PURPOSE—empowering people to live joyfully, age gratefully—is made possible when

you Commit to the well-being of Seniors, helping to ensure they receive exceptional-quality,
kindhearted Care.

Corporate sponsorships are a meaningful way to convey the compassion of your organization

and amplify the purpose of your brand. By supporting Seniors through Tabitha, you're fueling

S - crucial programs that provide Care in dedicated communities or in the comfort and convenience
> of home. Make a difference by delivering independence through a meal delivery, advancing
(/‘ a TABITHA'S CARE SERVICES INCLUDE: clinical education via workforce development and supplementing government shortfalls that

Results-driven rehabilitation, accessible at-home health care, innovative living don’t begin to cover the full cost of services.

communities and compassionate hospice care. o
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Jeff McGinn, CFRE
Tabitha Foundation is a PURPOSE-driven, tax-exempt, nonprofit organization under section 501(c)(3) Federal Tax ID #47-0636199. Vice President, Tabitha Foundation




iti VISIONARY CHAMPION LEADER ADVOCATE
Opportunities $15,000 $10,000 $5,000 $2,500

MARCH FOR MEALS | Spotlighting Tabitha’s Vital Meals on Wheels Program—Delivering Since 1967

Logo Highlighted on Materials o [ ) [ [ )
GOLF OUTINGS

GATEWAY SERTOMA 23 Annual Event Supporting Tabitha Meals on Wheels

Teams ® 2 TEAMS ® | TEAM ® | TEAM ® | TEAM
Hole Sponsorships ® 4 HOLES ® 2 HOLES ® | HOLE
F] o i Wpsrsises i Flags ®
7 Signage o ()
Logo on Pin Prize List [ )

Promo Items in Gift Bags
(Approx. 200)

SIGNATURE EVENT | Tabitha’s Most Important Fundraiser of the Year

Table | 10 Tickets ) ) ()

Logo on Materials [ ) [ ) [ )

Bottle of Champagne ()

SPOTLIGHTS | Exposure to Unique Audience Spanning from Omaha to Kearney

Eventide | Tabitha Board ® 4 (I/QTR) ® 2 (I/HALF) ® [/YEAR ® |/YEAR

TEAMembers (1,000) ® 4 (1/QTR) ® 2 (I/HALF) ® I[/YEAR ® I[/YEAR

Volunteers (1,000) ® 4 (I/QTR) ® 2 (I/HALF) ® |/YEAR ® I/YEAR

YOUR LOGO POSTED ON OUR ASSETS

Tabitha Website ® (] () )

% Quarterly Social Media Spotlight o [ ) [ [ )
W l ¢ =
f %ﬁnﬁfs Main Campus Lobby
& ® 4 (1/QTR)
e - Donor Board
- Welcome Kiosk ® 4 (1/QTR) ® 2 (I/HALF) ® |/YEAR ® |/YEAR
Foundation Impact Report [ ) e [ [ )
Weekly TEAMember Newsletter ® 52 (1/WK) ® 2 (I/HALF) ® [/YEAR ® [/YEAR

Volunteer Materials & Areas [ ) () [ ) [ ) 2



